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P.J. & COMPANY HOME STYLING

This living room was staged by Patti Stern, owner of P.J. & Company Home Styling in Cheshire. View the ‘before’ photo on Page 8D.

On The 
Market

This 2,300-square-foot home
at 160 Linkfield Road, Lot 3, 

Watertown, has seven rooms and
three bedrooms. It has two-and-a-

half bathrooms, a two-car garage
and a bonus room. It is listed with

Fairchild Development for $364,900.
For information, call 203-704-0768. 
Other homes for sale, 5D.H meI N S I D E
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STAGE IT, THEN SELL ITSTAGE IT, THEN SELL IT
MAJORITY OF HOMES NEED UPDATING, 4DMAJORITY OF HOMES NEED UPDATING, 4D
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BY CARRIE  MACMILLAN
REPUBLICAN-AMERICAN

T o some, 1990
might not seem
like ancient histo-
ry. But if your

home was built before then,
well, it’s pretty much a di-
nosaur and likely needs up-
dating — that is if you want
to sell it for a reasonable
price, experts say.

You aren’t alone. More
than 70 percent of single-
family homes in the country
were built before 1990, ac-
cording to RealtyTrac’s Ag-
ing Homes Analysis. Here in
Connecticut, more than 75
percent of home sales last
year were of homes older
than 1990. 

More years on a home
translates into fewer dollars
on resale. Last year, homes
built before 1990 sold, on av-
erage, for $233,221, Realty-
Trac found. Conversely,
those built after 1990 com-
manded an average of
$256,292.

For homeowners looking to
sell, professionals can help
gussy up the place with serv-
ices that range from minor
improvements — think Botox
— to major — think face lift.
Patti Stern, owner of
Cheshire’s PJ & Company
Home Styling, offers home-
staging, a way to increase a
home’s price and, she says,
diminish the time it takes to
sell it. The goal is to make the
home tasteful and neutral so
that it appeals to the widest
variety of people. 

Techniques include clutter
removal, painting and re-
placing dated fixtures. In
some cases, a complete over-
haul, plus furniture rental, is
needed. 

“Unless you are an ab-
solute minimalist,” just about
every homeowner can bene-
fit from tips on improving the
appearance of their property,
Stern said. 

A COMMON MISTAKE PEO-
PLE MAKE when trying to do
their own improvements is
painting — with the wrong
colors, Stern said.

“I had a woman who said,
‘I painted my whole house,’

and I said, ‘Great, what col-
or?’ She had watched HGTV
and chosen white. She had a
traditional Colonial, and
white can be deadly in those
types of homes unless you
live in an urban modern
home for showcasing your
artwork,” Stern said. “We
highly recommend that they
let us pick the paint colors,
and we might do modern
beige or latte or a neutral
gray.”

THE SECOND MISTAKE IS
CLUTTER, which includes
family photos, said Stern,
who also offers interior deco-
rating for those looking to
stay in their homes.

“It’s distracting. I recently
went into a home with a col-
lection of beer cans from

around the world. You forget
what the home is like be-
cause you are engaged in
looking at all of the wedding
photos and china cups,”
Stern said. “And if you are
committed to selling and
downsizing, you are commit-
ted to start packing up your

personal items anyway.” 
Realtor Joyce S. Drakeley,

who has offices in Woodbury
and Watertown, agrees that
clutter is a nuisance, but
begs to differ on photos. 

“It is ridiculous to take

Staging is crucial to selling a home

P.J. & COMPANY HOME STYLING

Above, a room after it was staged by Patti Stern, owner of P.J. & Company Home Styling in Cheshire. Below, a ‘before’
photo of the same room.

“WE WILL GO
THROUGH A HOUSE
ROOM TO ROOM AND
TELL THEM WHAT
NEEDS TO BE TAKEN
OUT AND WHAT
NEEDS TO BE DONE,
DOWN TO THE
ANGLE OF THE BED
IN THE ROOM.”

JOYCE S. DRAKELEY
REALTOR WHO HAS
OFFICES IN WOODBURY
AND WATERTOWN

See STAGING, Page 8D
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down all your personal pictures. The
house doesn’t even look lived in. It
looks cold,” Drakeley said. “I may tell
them to take some down if it’s too
much though. I remind clients that
buyers are looking at the size of
room, and where will their couch go
and how will their piano look there.
They aren’t looking at your furnish-
ings. They just need to have a good,
spacious place.” 

Buyers will, however, notice out-
dated bathrooms and kitchens, Stern
and Drakeley agree. 

“For the types of homes with dark
cabinets and paints, we can do a
lighter paint and put new knobs on the
kitchen cabinets and brighten up the
house without costing more than a
couple of thousand of dollars maxi-
mum,” said Drakeley, whose son is a
building contractor and also a Realtor.
“Sometimes, it’s a matter of changing
countertops and Home Depot has
many hard finishes with a great look.
New England has older vintage homes
that are not hard to sell, but the vin-
tage homes with updated kitchens and
bathrooms do better.” 

Drakeley’s company offers home
improvement recommendations and
repairs in-house. 

“I have renovated and modified
homes and sold them. We will go
through a house room to room and
tell them what needs to be taken out
and what needs to be done, down to
the angle of the bed in the room,” she
said. “Plus, my daughter-in-law Shel-
ley is an agent in our office and has a
great eye for decorating.” 

SPENDING ON HOME IMPROVE-
MENTS HAS DECLINED for decades,
but it is expected to increase by dou-
ble-digits through the mid-half of the
year, with the largest number of ex-
penditures centered on updated bath-
rooms and kitchens, according to a
study from the Joint Center for Hous-
ing Studies of Harvard University. 

Making home improvements, big
and small, is worth the money, ac-
cording to a recent Cost vs. Value
study from Remodeling Magazine.
For example, a minor kitchen remod-
el, the study says, costs an average of
$18,856 and has a resale value of
$15,585, leaving 82.7 percent of the
price recouped. Something more sim-
ple, such as a new steel entry door for
$1,162, has a resale value of $1,122,
leaving 96.6 percent of the price re-
couped. This data is national; for re-
gional statistics, see box.

The industry rule of thumb for
home-staging costs is about 1.5 per-
cent of the asking price, Stern said.
Her company’s price for staging a

home ranges from $2,500 to $6,500,
she said. 

“Say you have a $400,000 home and
in the first month, you do a price re-
duction, which on average, is 5 per-
cent. So that will be $20,000 less for
that home. Had you invested $6,000
… you could sell your home for top
dollar,” she said.

Delia Cianfagna, a Realtor with
William Raveis’ Southbury office,
said home-staging can make a differ-
ence. 

“I think it’s catching on,”
Cianfagna said of home-staging,
adding that William Raveis offers its
own advice or recommends an out-
side company for more advanced
work. “Some people think there is
nothing wrong with their house, and
others feel they want to show it at its
best. Your first impression is usually
your last.” 

Contact Carrie MacMillan at
cmacmillan@rep-am.com.

STAGING: Get rid of clutter and update the home
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Continued from Page 4D

BY THE NUMBERS
A look at some of the figures from Remodeling Magazine’s 2014 Cost vs. 
Value report, which examines how much a homeowner recoups from certain
“midrange” home repairs. The data is from New Haven. 

UPGRADE COST RECOUPED RESALE VALUE
Attic Bedroom $53,227 $42,615 80.1%
Backup Power Generator $12,194 $9,577 78.5%
Basement Remodel $68,600 $47,083 68.6%
Bathroom Addition $40,931 $27,769 67.8%
Bathroom Remodel $17,497 $14,115 80.7%
Deck Addition (wood) $10,613 $8,692 81.9%
Entry Door Replacement (steel) $1,197 $2,433 203.3%
Family Room Addition $87,825 $63,138 71.9%
Garage Addition $52,644 $40,167 76.3%
Garage Door Replacement $1,649 $1,550 94.0%
Home Office Remodel $29,932 $12,038 40.2%
Major Kitchen Remodel $58,375 $46,538 79.7%
Master Suite Addition $112,156 $83,615 75.0%
Minor Kitchen Remodel $20,061 $18,846 93.9%
Roofing Replacement $21,116 $15,885 75.2%
Siding Replacement (vinyl) $12,365 $12,231 98.9%
Window Replacement (vinyl) $10,503 $9,577 91.2%
Window Replacement (wood) $11,570 $10,423 90.1%

P.J. & COMPANY HOME STYLING 

Above, a living room before it was staged by Patti Stern, owner of P.J. & Company Home Styling in Cheshire. The
‘after’ photo is shown on Page 1D. Below, from left, more ‘before’ and ‘after’ photos from a different living room.


